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No. Poster title

The Impact of Influencing Factors on Export Result of Lithuanian Enterprises

The Implication of Transnational Entrepreneurship for a Post Conflict Society

The Duration Decision of Sino-Foreign University Alliance: a Contextual Ecology
Perspective

Understanding Mexican and Brazilian Multilatinas Market Selection

What Employees’ Think About Internal Marketing Practices in Nigeria Public Universities:
Can We Internationalise Our Higher Education Services with These Practices?

Underwriting Syndicates Size and Foreign IPO Underpricing: the Moderating Effect of
Reputation and Industry Characteristics

Antecedents of Conformity in Multinationality: a Systematic Review of the Literature and a
New Research Agenda

Asian Foreign Direct Investments in Hungary: Home or Host Country Factors Dominate?

Bridging Institutional Theories and to Individual Behavior - Evolutionary Concept Model of
Knowledge Utilization

The Impact of Distance on Parent-Subsidiary Relation

The Entry of MNEs in Leading Clusters: the Case of Castellon and Sassuolo

The Effects of Cross-Border Merger & Acquisition and Greenfield Projects on Domestic
Investment in Developing Countries

National Background, Risk Perception and Internationalization: a Theoretical Proposal

Entrepreneurial Marketing Orientation of International New Ventures from Poland

Control and Autonomy Relations Between Multinational Companies and their Subsidiaries

The Process Model of Inclusive Innovation from an MNE Perspective - Case Study of Nokia

Cultural Differences and Employee Engagement: The Case of Pullman Saigon Centre

Revisiting the Emerging Market Category - Does BRIC, MINT and Next-11 still Apply?

Strategic Responses to Institutional Pressures in International Retailing: An Exploratory
Framework

Readiness of Polish Firms to International Cooperation in the Reality of Industry 4.0 —
Preliminary Study

Fast and Ambidextrous: Cases on The Internationalization Process of Digital Services
Ventures in Turkey

The Transfer of Knowledge Across Global Networks - a Meta-Synthesis of the Mechanisms
of the MNE
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Why Do We Run Abroad? Short- and Long-Term Motives for Internationalization of
Marathon Events

Internationalization of SMEs from Emerging Countries

Emerging Market Business Groups: Moving from Institutional Voids to Institutional
Embeddedness Within Social Elites

Barriers to the International Expansion of Small and Medium-Sized Social Enterprises
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Cultural Differences in Cross-Border Acquisition: Evidence from French Multinational in the
Middle East

Structural Power Concentration in Top Management Team of a Family Firm and Firm
Internationalization

BOP Businesses in Africa: the Route to Success

Social Business, Needs of Local People, and Sustainability

A Cross-Sectional Multi-Country Study of Country-of-Origin (COO) Framework in Services
Industries

Entrepreneurship Dynamics: Entry, Survival and Firm Growth of SMEs in West Africa

Perceptions of The Use of International Licensing by Firms in the Audiovisual Industry —
Contrast Between Theory and Practice

Institutional Investors of Portuguese Banks

How Long Will the Optimism Last? Investor’s Adaptive Sensemaking to Cross-Border
Acquisition

Determinants of Architects' Satisfaction: An Importance-Performance Analysis and
Implications for International Industrial Marketing
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Subsidiary Performance in Emerging MNEs: Evidence from a Chinese State-Owned
Enterprise

Value Co-Creation and Contemporary Industrial Policy in Resource-Rich Countries

What Causes Western Financial Services MNCs To Be So Fickle?

Economies of Scale: The Explanatory Power of a Rather Neglected Driving Force within the
Framework of Multinationality — Performance Relationship.

Big Data: Road Ahead for South Asia

Enhancing Export Activities of Small and Medium Enterprises; A Case Study of Qatari SMEs

The Effect of Psychic Distance on the Internal Capital Allocation to Subsidiaries’ Proposals

How Do MMEs and NGOs Collaborate to Obtain Inclusive Innovation?

Brexit Impact on EU27 Economies: Who Is the Loser?

An Institutional Perspective on E-Commerce Adoption of Internationalizing Retail SMEs
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The North-South Technology Transfer in Climate Change: Case Study on Nordic Cleantech
in the SADC Region

Potential Localization Effects on International New Ventures - Some Implications for
Emerging Markets

MNE Post-Entry Behavior and Host Country Informal Institutions

MNE Management and Institutional Complexity: Experiencing Institutional Complexity on
MNE Subsidiary Level

Reconciling Economic and Social Objectives: Organizational Tensions in Social Enterprises




SME Internationalization and Small Business Responsibility Research Streams Interrelated
— a Literature Review

Political Risk Dynamics and Foreign Direct Investments

Do Cross-Cultural Simulations Matter?

International Vision of New Venture Managers and Their Approach to Marketing

The Role of Retail Chains in the Future Development of Fair Trade in France

LY/ Gender Inclusion in Talent Management Practices in Cross-Country Comparison (Emerging
Vs Developed Countries)

The Egalitarian MNC: Can Procedural Justice Bridge the Distance Divide?

Cognitive Antecedents of De-Internationalization: A Response to Increased Foreign
Competition at Home

Serving Two Masters: a Content Analysis of Market and Non-Market Influences on
European Airline Consolidation

Determinants of SME/ Family Firm Internationalization

An Exploratory Study of New Product Speed to Market in International Markets

The Smart City Concept in Building Competitiveness of a Modern City Based on The
Example of Mannheim

The Early and Rapid Development of Global Startups

In the Lens of Categorization: How Ambiguous Labels Persist - Luxury Brand Industry

The Role of National Development Banks in SMEs Internationalization, Innovation and
Market Making

7 Women-Led Startups, Evidence from Singapore

Institutional Effects of Firms on International Talent Flows

The Impact of Research Infrastructures on European Union Member States Innovativeness

How MNCs Exploit Overseas Subsidiaries’ Innovation Globally: a Comparative Analysis of
Best Practices

Balancing Multiple Institutional Logics in Business School Internationalization Strategies

Dynamic Capabilities Behind Continuous Growth in the Aviation Industry — Case Study on
Wizz Air Group

73 Threshold Concepts in the Teaching of an Eclectic Discipline: the Case of International
Business

74 Actions and Outcomes of Managers’ Attitude Towards Psychic Distance During a New
Market Entry

75 Entrepreneurial Orientation and Use of Knowledge in Different Phases of
Internationalization Process of Firms: Preliminary Results from Poland as an Emerging
Market
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Collaboration with Universities and Municipal Authorities in Host Location for Business
Service offshoring By MINCs.
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Curvilinear Effect of Economic and Political Distance on Ownership Strategies: an Empirical
Analysis of Iberian Firms
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Perceptions of Middle Managers in Cross Border Mergers & Acquisitions: Culture Frictions,
Trust, and Post-Merger Identification as Antecedents of Work Affective Commitment
During Post-Merger Integration




79 Why the Collaborative Development of a Digital Solution Fails? A Case Study Viewed
Through Opportunity Recognition and Mental Image Concepts

The Role of Advisors in the Succession Process

Social Innovation: the Case of Assistive Technology in Research Centers in USA and Brazil

How Do the High-Tech Start-Ups Choose International Markets and Entry Modes?

Learning from PhD Education in the IB Field: the Nord-IB Experience.

The Industry 4.0 Impact on Supply Chains

Networks and International Performance of Companies

Determinants of The Innovation Performance of a Foreign Subsidiary (FS) - the Perspective
of Foreign Subsidiaries Located in Poland

EMNEs and Sustainability
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] What Mandate Gain Can Do to The Subsidiary Management?

A Picture Is Worth a Thousand Words: Using Images to Crystalize Globalization Mindsets
and Enhance Learning

Institutional Actors, Policy and Internationalization of Emerging Market SMEs — Lessons
from AGOA and The Ghanaian Textile Industry

Measuring Change in ‘Hybrid Factories’: Longitudinal Study of Japanese Manufacturing
Subsidiaries in CEE

Determinants and Trajectories of Upgrading in the Furniture GVC

The Significance of Coaching in the Process of Expatriates Acculturation
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Determinants of Innovation Cooperation Performance - Agenda for Future Research



